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Sales Revenue Sales Revenue

Sales $9,950,000.00 Sales $24,875,000.00

Less: Sales Discounts $149,250.00 Less: Sales Discounts $373,125.00

Sales Returns and Allowance $199,000.00 Sales Returns and Allowance $497,500.00

Net Sales Revenue $9,601,750.00 Net Sales Revenue $24,004,375.00

Cost of Goods Sold Cost of Goods Sold

Direct Materials $5,000,000.00 Direct Materials $12,500,000.00

Direct Labor $1,000,000.00 Direct Labor $2,500,000.00

Manufacturers Overhead $250,000.00 Manufacturers Overhead $625,000.00

Freight and Transportation in $1,250,000.00 Freight and Transportation in $3,125,000.00

Cosst of Goods Sold $7,500,000.00 Cosst of Goods Sold $18,750,000.00

Gross Profit on Sales $2,101,750.00 Gross Profit on Sales $5,254,375.00

Operating Expenses Operating Expenses

Sales office salaries $200,000.00 Sales office salaries $200,000.00

Rent Expense $65,926.00 Rent Expense $65,926.00

Administrative expenses $30,000.00 Administrative expenses $30,000.00

General Expenses $50,000.00 General Expenses $50,000.00

R&D expense $100,000.00 R&D expense $90,000.00

EBT $1,655,824.00 EBT $4,818,449.00

Tax expense @15% $248,373.60 Tax expense @15% $1,204,612.25

Technology Tax deduction @30% (74,512.08)$                       Technology Tax deduction @30% (361,383.68)$                     

Net Operating Income $1,481,962.48 Net Operating Income $3,975,220.43

Break Even Analysis Break Even Analysis

Total Fixed Costs $445,926.00 Total Fixed Costs $435,926.00

Contribution Margin $42.04 Contribution Margin $42.04

Break Even in Units 10608.44534 Break Even in Units 10370.54835

Genesi Latvia
20X1-20X5

Income Statement

x1 x2



Sales Revenue Sales Revenue

Sales $9,950,000.00 Sales $4,975,000.00

Less: Sales Discounts $149,250.00 Less: Sales Discounts $74,625.00

Sales Returns and Allowance $199,000.00 Sales Returns and Allowance $99,500.00

Net Sales Revenue $9,601,750.00 Net Sales Revenue $4,800,875.00

Cost of Goods Sold Cost of Goods Sold

Direct Materials $5,000,000.00 Direct Materials $2,500,000.00

Direct Labor $1,000,000.00 Direct Labor $500,000.00

Manufacturers Overhead $250,000.00 Manufacturers Overhead $125,000.00

Freight and Transportation in $1,250,000.00 Freight and Transportation in $625,000.00

Cosst of Goods Sold $7,500,000.00 Cosst of Goods Sold $3,750,000.00

Gross Profit on Sales $2,101,750.00 Gross Profit on Sales $0.00 $1,050,875.00

Operating Expenses Operating Expenses

Sales office salaries $200,000.00 Sales office salaries $200,000.00

Rent Expense $65,926.00 Rent Expense $65,926.00

Administrative expenses $30,000.00 Administrative expenses $30,000.00

General Expenses $50,000.00 General Expenses $50,000.00

R&D expense $75,000.00 R&D expense $60,000.00

EBT $1,680,824.00 EBT $644,949.00

Tax expense @15% $420,206.00 Tax expense @15% $161,237.25

Technology Tax deduction @30% (126,061.80)$                     Technology Tax deduction @30% (48,371.18)$                       

Net Operating Income $1,386,679.80 Net Operating Income $532,082.93

Break Even Analysis Break Even Analysis

Total Fixed Costs $420,926.00 Total Fixed Costs $405,926.00

Contribution Margin $42.04 Contribution Margin $42.04

Break Even in Units 10013.70287 Break Even in Units 9656.857381

x4
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Sales Revenue

Sales $1,990,000.00

Less: Sales Discounts $29,850.00

Sales Returns and Allowance $39,800.00

Net Sales Revenue $1,920,350.00

Cost of Goods Sold

Direct Materials $1,000,000.00

Direct Labor $200,000.00

Manufacturers Overhead $50,000.00

Freight and Transportation in $250,000.00

Cosst of Goods Sold $1,500,000.00

Gross Profit on Sales $420,350.00

Operating Expenses

Sales office salaries $200,000.00

Rent Expense $65,926.00

Administrative expenses $30,000.00

General Expenses $50,000.00

R&D expense $45,000.00

EBT $29,424.00

Tax expense @15% $7,356.00

Technology Tax deduction @30% (2,206.80)$                         

Net Operating Income $24,274.80

Break Even Analysis

Total Fixed Costs $390,926.00

Contribution Margin $42.04

Break Even in Units 9300.011895

x5
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